Walmart Inc.
Comparable Sales'"

Walmart U.S. Sam's Club Total United States?
Impact of Total Impact of Total Impact of Total
Fuel without Fuel without Fuel without
Period Total Sales Fuel Sales  Total Sales Fuel Sales  Total Sales Fuel Sales
Q1 - Thirteen weeks ended April 29, 2022 3.5% 0.5% 3.0% 17.0% 6.8% 10.2% 5.6% 1.6% 4.0%
Q2 - Thirteen weeks ended July 29, 2022 7.2% 0.7% 6.5% 17.5% 8.0% 9.5% 8.8% 1.8% 7.0%
Twenty six weeks ended July 29, 2022 5.4% 0.6% 4.8% 17.3% 7.4% 9.9% 7.2% 1.7% 5.5%
Q3 - Thirteen weeks ended October 28, 2022 8.5% 0.3% 8.2% 12.7% 2.7% 10.0% 9.2% 0.7% 8.5%
Thirty nine weeks ended October 28, 2022 6.4% 0.5% 5.9% 15.7% 5.8% 9.9% 7.9% 1.4% 6.5%
Q4 - Thirteen weeks ended January 27, 2023 8.4% 0.1% 8.3% 11.9% -0.3% 12.2% 8.9% 0.1% 8.8%
Fifty two weeks ended January 27, 2023 6.9% 0.3% 6.6% 14.7% 4.2% 10.5% 8.2% 1.1% 7.1%

Includes the sales from Walmart U.S. and Sam's Club stores and clubs open for the previous twelve months, including
remodels, relocations, expansions and conversions, as well as eCommerce sales. We measure the eCommerce sales impact
by including all sales initiated digitally, including omni-channel transactions fulfilled through our stores and clubs. Sales at a
store that has changed in format are excluded from comparable sales when the conversion is accompanied by a relocation or
expansion that results in a change in square footage of more than five percent. Sales related to divested businesses are
excluded from comparable sales, and sales related to acquisitions are excluded until such acquisitions have been owned for 12

months.
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