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NON-GAAP FINANCIAL MEASURES AND OPERATIONAL METRICS Vil

To supplement our financial information presented in accordance with generally accepted accounting principles in the United States of America, or
GAAP, VIZIO considers certain financial measures that are not prepared in accordance with GAAP, including Adjusted EBITDA. We define Adjusted
EBITDA as total net income (loss) before interest income, net, other (expense) income, net, provision for income taxes, depreciation and
amortization and share-based compensation. We consider Adjusted EBITDA to be an important metric to assess our operating performance and
help us to manage our working capital needs. Utilizing Adjusted EBITDA, we can identify and evaluate trends in our business as well as provide
investors with consistency and comparability to facilitate period-to-period comparisons of our business. We believe that providing users with non-
GAAP measures such as Adjusted EBITDA may assist investors in seeing VIZIO's operating results through the eyes of management and in
comparing VIZIO's operating results over multiple periods with other companies in our industry. We use Adjusted EBITDA in conjunction with net
income (loss) as part of our overall assessment of our operating performance and the management of our working capital needs. Our definition of
Adjusted EBITDA may differ from the definition used by other companies and therefore comparability may be limited. In addition, other companies
may not publish Adjusted EBITDA or similar metrics. Furthermore, Adjusted EBITDA has certain limitations in that it does not include the impact of
certain expenses that are reflected in our condensed consolidated statement of operations that are necessary to run our business. Thus, Adjusted
EBITDA should be considered in addition to, not as a substitute for, or in isolation from, measures prepared in accordance with GAAP, including net
income (loss). We compensate for these limitations by providing a reconciliation of Adjusted EBITDA to net income (loss). We encourage investors
and others to review our financial information in its entirety, not to rely on any single financial measure and to view Adjusted EBITDA in conjunction
with net income (loss).

The metrics included in this presentation, including the key operational financial metrics defined on slide 23, as well as direct advertising
relationships and net new advertisers, are not based on any standardized industry methodology and are not necessarily calculated in the same
manner or comparable to similarly titled measures presented by other companies. Similarly, these metrics may differ from estimates published by
third parties or from similarly titled metrics of our competitors due to differences in methodology. The numbers that we use to calculate these
metrics are based on internal data. While these nhumbers are based on what we believe to be reasonable judgments and estimates for the
applicable period of measurement, there are inherent challenges in measuring usage and engagement. We regularly review and may adjust our
processes for calculating our internal metrics to improve their accuracy.

Copyright © 2023 VIZIO Holding Corp. All rights reserved. This presentation is VIZIO's intellectual property and may contain proprietary, confidential information subject to non-disclosure agreement.



FORWARD-LOOKING STATEMENTS VIZIO

This presentation contains forward-looking statements within the meaning of Section 27A of the Securities Act of 1933 and Section 21E of the
Securities Exchange Act of 1934. Forward-looking statements generally relate to future events or VIZIO's future financial or operating performance.
In some cases, you can identify forward looking statements because they contain words such as “may,” “will,” “should,” “expects,” “plans,”
“anticipates,’ “going to,” “could,” “intends,” “target,” “projects,” “contemplates,” “believes,” “estimates,” “predicts,” “potential,” or “continue,’ or the
negative of these words or other similar terms or expressions that concern our expectations, strategy, priorities, plans, or intentions. Forward-
looking statements in this presentation include, but are not limited to, statements regarding VIZIO's future financial and operating performance,
including our outlook and guidance, our expectations regarding advertising sales, including the amount of advertising spend we expect to realize
from our partnerships. Our expectations and beliefs regarding these matters may not materialize, and actual results in future periods are subject to
risks and uncertainties, including changes in our plans or assumptions, that could cause actual results to differ materially from those projected.
These risks include the possibility that: we are not able to keep pace with technological advances in our industry and successfully compete in
highly competitive markets; we pursue technologies that do not become commercially accepted, consumers may not buy our devices, and TV
OEMs may not adopt our technologies; we do not have the ability to continue to increase the sales of our Smart TVs; we cannot attract and
maintain SmartCast Active Accounts; we cannot increase SmartCast Hours; we are not able to attract and maintain popular content on our
platform; we are not able to maintain relationships with advertisers; we cannot adapt to market conditions and technological developments,
including with respect to our platform's compatibility with applications developed by content providers; and an economic downturn or economic
uncertainty adversely affects consumer discretionary spending and advertising. The forward-looking statements contained in this presentation are
also subject to other risks and uncertainties, including those more fully described in our filings with the Securities and Exchange Commission,
including our Annual Report on Form 10-K for the year ended December 31, 2022, as filed on March 1, 2023, and our Quarterly Reports on Form 10-
Q for the quarter ended March 31, 2023, as filed on May 9, 2023, and for the quarter ended June 30, 2023, as filed on August 8, 2023. Additional
information will be available in our Quarterly Report on Form 10-Q for the three and nine months ended September 30, 2023. The forward-looking
statements in this presentation are based on information available to VIZIO as of the date hereof, and VIZIO disclaims any obligation to update any
forward-looking statements, except as required by law.

Copyright © 2023 VIZIO Holding Corp. All rights reserved. This presentation is VIZIO's intellectual property and may contain proprietary, confidential information subject to non-disclosure agreement.
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VIZIO

THIRD QUARTER 2023 HIGHLIGHTS THIRD QUARTER RESULTS EXCEEDED GUIDANCE

(COMPARISON TO THIRD QUARTER 2022) $IN MILLIONS

Net revenue of $426 million, compared to $435 million

Q3'23 Guidance
Platform+ net revenue of $156 million, up 22%
Platform+ Net Revenue $156 $153 - $157
G Profit of $96 million, up 20% .
oz et iy U \ Platform+ Gross Profit $100 $93 - $96
Platform+ gross profit of $100 million, up 26% Adjusted EBITDA'! $27 $10 - $15

Net income of $14 million, up 590%

Adjusted EBITDA 1 of $27 million, up 61%

INon-GAAP financial measure, see reconciliation to netincome on slide 22

roperty and may contain proprietary, confidential information subject to non-disclosure agreement.



THIRD QUARTER FINANCIAL RESULTS

$ in millions, unaudited

peacock

YELLOWSTONE
Three Months Ended September 30, Q
The Dutton family fights to defend their ranch and way of
2} ife. Family secrets put strain on the Duttons, and political y
C h a nge Iafspirations and outZide partnerships threaten theFi)r futurtla. ' 3 S
=) 4 .
()
2023 2022 $ % i |
Net Revenue = rrenpine now U UUUE
Device $ 270 $ 307 $ (37) -12% B
(DRl PR Sttt St s il B T T T T I S e
Platform+ 156 128 28 22% L
Total Net Revenue 426 435 (9) -2% =m . hote? Tet

Gross Profit

Device (3) 1 (4) NM
Platform+ 100 79 21 26%
Total Gross Profit 96 80 16 20%
Operating Expenses ! 84 75 8 11%
Net Income $ 14 % 2 % 12 590%
Adjusted EBITDA 2 $ 27  $ IV 10 61%

12023 third quarter operating expenses include share-based compensation of $11.4 million.

2022 third quarter operating expenses include share-based compensation of $11.1 million.
2Non-GAAP financial measure, see reconciliation to net income on slide 22 %0 . :
NM-Not Meaningful -
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Q3’23 QUARTERLY HIGHLIGHTS

 Reached 17.9 million SmartCast Active Accounts, which streamed 5.2
billion hours

o ook
» Grew average SmartCast Hours per SmartCast Active Account to 97 per YELLOWSTONE
month, up 12% YoY ‘

fe Family secrets put strain on the Duttons, and political

« Expanded our direct advertising relationships by 20% compared to | ¢ sratons vt partersips hraten thei e
Q3'22, adding 66 net new advertisers in Q3'23 1 )

L4]

—
O» 1 ]

« Rolled out an all-new quantum 4K QLED Smart TV in 65" ($499)and 75" e
($699) online and at major retailers including Walmart and Sam'’s Club 5
o NOTAN
« Added WatchFree+ channels including Golf Nation, Celebrating Hispanic " Tdlassy

Heritage, Cheaters, and getTV, bringing the total number of FAST
channels to over 290

« Launched 9 new apps including ESPN, Pet Collective, Black Voices+, and
Local BTV, bringing the total number of built-in apps to almost 200 {

> YouTubeTy

« Hosted the 2nd Annual VIZIO Developer Conference, a program created
to help developers and content partners build apps and experiences for
VIZIO Smart TVs T

2 T
3 —

« Exclusive CTV partner of the Intuit SMB Media Labs business, unlocking : B
both B2B budgets, and a new wave of retail media network partnerships

1 Direct advertising relationships consists of the number of advertisers that purchased advertising inventory directly from VIZIO \
during the third quarter. Net new advertisers for the quarter is calculated as the difference between the number of direct \ 8
advertising relationships during the third quarter of 2023 versus the third quarter of 2022.




MONETIZABLE EXPERIENCES r=le

WatchFree+

Like Cable TV. But Streaming and Free.

Our #2 most watched free ad supported app on

our platform
« 290 FAST Channels

FOX 11 Los Angeles
+ Almost 14,000 AVOD Titles

Live & breaking news for the entire Los Angeles area.

+ Data Driven Programming 4:30-500PM - 7miNLEFT - FOXTI

* New Electronic Programming Guide
HOLD @ TO JUMP TO A CATEGORY

Endless Streaming & Local Channels
Almost 200 build-in streaming apps across a & 4:30 PM 5:00 PM 5:30 PM 6:00 PM
variety of genres
yore ;M-SM Local News from D.C. FOX 5 News On the Plus Local News from
E§3 151
1 ] M-I!
hulu =T Tk o 159
tU b i Peqcock eS| | Lt biei Yok Hea & Latest New York News & Headlines Now News
L 161
INPUT 0]
NETFLIX prime video L oo toca ationaews - G e WATCHFREE+
‘7 2 165
- plutoo QP itieart - —

®i’s~e> + €3 YouTubeTV = i
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BROADENING OUR BASE OF ADVERTISING PARTNERS

Automotive

Constellation
Brands

Banking & Finance

Goldman

Sachs ‘: Principal”

T.RowePrice [N

WELLS
FARGO

mastercard

SoFi £

HealthCare

American
<2 Cancer
1 Society

|_'|:| Oak St.
Health
cologuard

€ MERCK

Elevance
Health

Copyright © 2023 VIZIO Holding Corp. All rights reserved. This present:
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CPG Energy Entertainment

sarkisc APL nrg (@ Ol
gtv+ meix

amika.

i <«

BLUETRITON THE J.M. SMUCKER C¢

BETk ¢ discovery+
@CBS BDhg

Chevron

KraftJHeinz &
L

reckitt

Retail

4 W) Allstate. chewy

GEICO PROIGRESSIVE “C{ggy fobmnfolen VS OLD NAVY
N @
dh Bristol Myers Squibb

%
USAA®

Insurance Pharma

(Alkermes @Pﬁzer

1800 contacts
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BIG SCREEN ADVERTISING OPPORTUNITIES VIZIo

Promote Sponsor Branded Content Studio

o @tV 3 K
vvvvvvvvvvv
MERRY &
BRIGHT
Q Q [e}
Winner of 11 Emmy‘ Awards. Jason Sudeikis is a football ransfor ito Y
@ coach leading a British saccer team. What he lacks in @ @ ‘haly Wwaki:Each apisode, The Ho
knowle dg h mak up for with optimism...and Dlscuﬁa . ations featuring  rang
=] Only on Apple TV+. =) =]
= \ WATCH NOW ] =
= TRENDING NOW =] [=]
2 88 VEINZ a3 i Pty
"- B
® té%\k
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@ N2¥Gre e
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3 ‘' ... = = padat
’&.’\ kg & w ” L e e . e - . = - . A o -
| [Heart loputs) =t o Allinputs

VIZI10 Ads helps put M&E partners High impact non-M&E brand An opportunity to pair brand
front and center on the biggest sponsorships tied to monetizable partners with custom exclusive
screen in the home content and curated collections content and storylines that
viewers seek

11
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SELECT HIGH IMPACT SPONSORSHIPS

WATCH
FREE+

Presented by
F ;
4E28Ka= | suBwAY

A unique mix of today's most popular culinary and travel TV
shows alongside top digital creators and trendsetters. Fork &
Flight will take you to the kitchen, the farm and France all-in-a-
day!

WATCH
FREE+

PRESENTED BY

AOUSE | LOVESAC

There’s no place like HOUSE! Inspired by real estate,
renovation, and redesign -- it will feature all the home

VIZIO House Channel Sponsored by LoveSac
- o 5 T _ —:‘ .
HISPANIC
HERITAGE PRESENTED BY &

3 ACUAS FRESCAS

e

Kick off the season with live sports, pigskin-themed
movies, shows, documentaries, and plenty of other
gridiron content

Hispanic Heritage Month Sponsored by Minute Maid

ViZIOo

WATCH

FREE+ viZio

AcTION!

Catch the most explosive, high-octane ACTION «
films with our collection of old and new favorites! {
P

Action Category Sponsored by Six Flags

/Brg Brother

........

So real it’s unreal. Prepare to witness epic showdowns,
strangers falling in love, talent contests, game shows
and more.

“

WHAT’S HOT| Adobe Photoshop

Round-the-clock streaming of the hottest movies and shows around?
We've got you. Catch the latest trending entertainment right here, 24/7.
*

What's Hot Category Sponsored by Adobe Photoshop

12
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HOW (& WHY) BRANDS ARE KICKING OFF FOOTBALL SEASON ON VIZIO vI=lo

VIZ10 developed a Football Kickoff Collection that provides a one-stop-shop viewing hub for the 2023 season, right on the Home Screen

Jo

rrrrrrrrrr

PROGRESSIVE

Q Kick off the season with live sports, pigskin-themed
movies, shows, documentaries, and plenty of other
gridiron content.

&= WATCH NOW

CIEOO'I'BALL
"KICKOFF

it

_ | TCU
snv éI'DIJAY'IEET

| On

TRENDING NOW

oo
oo

o

SlingTV Peacock FOX Sports

3]
K

APPS + INPUTS

rRecent [
= =) APPS by
S . S - h . Iu ‘tv m"‘ - -

TAILGATE READY

el

= TAGATE £
\CUTAKEIRY

A FOOTBALL LIFE

* Unique brand sponsorships

» Live access to NFL and College games via streaming app partners such as Sling, YouTube TV, and Prime Video
* Free ad-supported streaming TV channels on VIZIO's WatchFree+ for Pac 12, Sports Grid, and CBS Sports HQ
+ “Tailgate Ready” cooking content, music videos, and popular social video trends

+ A massive library of classic football movies and biopics like /nvincible, Rermnember The Titans, and American Underdog

Copyright © 2023 VIZIO Holding Corp. All rights reserved. This presentation is VIZIO's intellectual property and may contain proprietary, confidential information subject to non-disclosure agreement.

13



VIZIO BRANDED CONTENT STUDIO

» Attracts new advertisers to the high margin Home Screen.

* Low upfront investment in exclusive content, high visibility and

Impact. "
P O |
* Innovating custom solutions, optimizing Home Screen capabilities, @

built for brands t te with _ 5 e

uilt for brands to resonate with consumers -

* Measurable. Backed by VIZIO's Inscape ACR data to deliver the right i
content to the right customer. ¢

&
R
] oty

ks IR )

+ Promoted front & center on the biggest screen in the house. spE el e LTS

o = K S
ol v NETFLIX primevideo. [ 1] V] atv Dyt

Sl sETMGM  &Johnson
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ROWS

TOM CRUISE

<TOPGUNE

=MAERLK~
~—

Top aviator Maverick must lead TOP GUN pilotsona
mission that demands the ultimate sacrifice. Starring Tom
Cruise and Miles Teller.

WATCH NOW

APPS + |NEyT

S
RECENT
NETFLIX WK'H
8 FR hul i
EE+ u ety )
degr  Mex 1AM : w
peacock!

iHeart > YouTuber




THIRD QUARTER 2023 PLATFORM+ METRICS

In millions except ARPU

SmartCast Active Accounts

(as of 09/30)
o6 +8% 17.9
I/ I
Q322 Q323

SmartCast Hours

+21% 5153
Q322 Q323

Total VIZIO Hours

+10% 8,913

) B I

Q322 Q3'23

SmartCast ARPU

+14% $31.55

$27.69 / I

Q322 Q323

VviZIO
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THIRD QUARTER 2023 FINANCIAL HIGHLIGHTS - PLATFORM+ r-ls

$ in millions
Advertising Revenue
+27% =
$97 / * Third quarter advertising revenue up 27%

» Growth driven by higher engagement and a growing advertiser base
» Continued to broaden our base of advertisers
» For the quarter, advertising revenue represented 79% of total Platform+ Net Revenue

Q3'22 Q3'23

Non-Advertising Revenue
+8%

/

* Third quarter non-advertising revenue up 8%

» Continued growth in both data licensing and content distribution revenue

$33
$31 I

Q322 Q323

17



SMARTCAST ARPU PER REVENUE CATEGORY

Q1'20 ARPU
$8.23

$2.29

Q1'20 Q220 Q320 Q4'20

Q1'21

B Advertising

Q221 Q3'21

Non-Advertising

Q4'21 Q122 Q2'22

Q3'22

Q4'22

Q1'23

Q223

VviZIO

3-Year CAGR +45%

Q3'23 ARPU
$31.55

21%

Q3'23

$24.87

18



Financial Outlook



EXPECTED OUTLOOK

$ in millions

Platform+ Net Revenue
Platform+ Gross Profit

Adjusted EBITDA

Fourth
Quarter
2023

$162- $167
$97-$103

$7 -$16

VviZIO

Platform+

* Revenue growth of 20% with gross profit margin of 61% at

midpoint of range

» Expected double-digit growth in both advertising and non-

advertising revenue
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RECONCILIATION OF NET INCOME TO ADJUSTED EBITDA

$ in millions, unaudited

Net Income

Adjusted to exclude the following:
Interest income, net
Other income, net
Provision for income taxes
Depreciation and amortization
Share-based compensation

Adjusted EBITDA

1Subtotals may not add due to rounding.

VviZIO

Three Months Ended

September 30,
20231 2022

14 $ 2
(4) -

2 3

2 1
12 11
27 $ 17




KEY OPERATIONAL AND FINANCIAL METRICS

We review certain key operational and financial metrics to evaluate our business, measure our performance, identify trends affecting our business, formulate
business plans and make strategic decisions. We regularly review and may adjust our processes for calculating our internal metrics to improve their accuracy.

Smart TV Shipments. We define Smart TV Shipments as the number of Smart TV units shipped to retailers or direct to consumers in a given period. Smart TV
Shipments currently drive the majority of our revenue and provide the foundation for increased adoption of our SmartCast operating system and the growth of our
Platform+ revenue. The growth rate between Smart TV Shipments and Device net revenue is not directly correlated because VIZIO's Device net revenue can be
impacted by other variables, such as the series and sizes of Smart TVs sold during the period, the introduction of new products as well as the number of sound
bars shipped.

SmartCast Active Accounts. We define SmartCast Active Accounts as the number of VIZIO Smart TVs on which a user has activated the SmartCast operating
system through an internet connection at least once in the past 30 days. We believe that the number of SmartCast Active Accounts is an important metric to
measure the size of our engaged user base, the attractiveness and usability of our operating system, and subsequent monetization opportunities to increase our
Platform+ net revenue.

Total VIZIO Hours. We define Total VIZIO Hours as the aggregate amount of time users spend utilizing our Smart TVs in any capacity. We believe this usage
metric is useful to understanding our total potential monetization opportunities.

SmartCast Hours. We define SmartCast Hours as the aggregate amount of time viewers engage with our SmartCast platform to stream content or access other
applications. This metric reflects the size of the audience engaged with our operating system and indicates the growth and awareness of our platform. It is also a
measure of the success of our offerings in addressing increased user demand for OTT streaming. Greater user engagement translates into increased revenue
opportunities as we earn a significant portion of our Platform+ net revenue through advertising, which is influenced by the amount of time users spend on our
platform.

SmartCast ARPU. We define SmartCast ARPU as total Platform+ net revenue, less revenue attributable to legacy VIZIO V.I.A. Plus units, during the preceding
four quarters divided by the average of (i) the number of SmartCast Active Accounts at the end of the current period; and (ii) the number of SmartCast Active
Accounts at the end of the corresponding prior year period. SmartCast ARPU indicates the level at which we are monetizing our SmartCast Active Account user
base. Growth in SmartCast ARPU is driven significantly by our ability to add users to our platform and our ability to monetize those users.

Device gross profit. We define Device gross profit as Device net revenue less Device cost of goods sold in a given period. Device gross profit is directly influenced
by consumer demand, device offerings, and our ability to maintain a cost-efficient supply chain.

Platform+ gross profit. We define Platform+ gross profit as Platform+ net revenue less Platform+ cost of goods sold in a given period. As we continue to grow
and scale our business, we expect Platform+ gross profit to increase over the long term.

VviZIO



VIZIO

Thank You
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