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Non-GAAP Financial Measures and Forward-Looking Statements VIZI0

To supplement our financial information presented in accordance with generally accepted accounting principles in the United States
of America, or GAAP, VIZIO considers certain financial measures that are not prepared in accordance with GAAP, including Adjusted
EBITDA. We define Adjusted EBITDA as total net income before interest income, other (expense) income, net, provision for income
taxes, depreciation and amortization and share-based compensation. We consider Adjusted EBITDA to be an important metric to
assess our operating performance and help us to manage our working capital needs. Utilizing Adjusted EBITDA, we can identify and
evaluate trends in our business as well as provide investors with consistency and comparability to facilitate period-to-period
comparisons of our business. We believe that providing users with non-GAAP measures such as Adjusted EBITDA may assist
investors in seeing VIZIO’s operating results through the eyes of management and in comparing VIZIO’s operating results over
multiple periods with other companies in our industry. We use Adjusted EBITDA in conjunction with net income as part of our overall
assessment of our operating performance and the management of our working capital needs. Our definition of Adjusted EBITDA may
differ from the definition used by other companies and therefore comparability may be limited. In addition, other companies may not
publish Adjusted EBITDA or similar metrics. Furthermore, Adjusted EBITDA has certain limitations in that it does not include the
impact of certain expenses that are reflected in our consolidated statement of operations that are necessary to run our business.
Thus, Adjusted EBITDA should be considered in addition to, not as a substitute for, or in isolation from, measures prepared in
accordance with GAAP, including net income. We compensate for these limitations by providing a reconciliation of Adjusted EBITDA
to net income. We encourage investors and others not to rely on any single financial measure and to view Adjusted EBITDA in
conjunction with net income.




Non-GAAP Financial Measures and Forward-Looking Statements VIZI0

This presentation contains forward-looking statements within the meaning of Section 27A of the Securities Act of 1933and Section
21E of the Securities Exchange Act of 1934. Forward-looking statements generally relate to future events or VIZIO’s future financial
or operating performance. In some cases, you can identify forward looking statements because they contain words such as “may,”
“will,” “should,” “expects,” “plans,” “anticipates,” “going to,” “could,” “intends,” “target,” “projects,” “contemplates,” “believes,”
“estimates,” “predicts,” “potential,” or “continue,” or the negative of these words or other similar terms or expressions that concern our
expectations, strategy, priorities, plans, or intentions. Forward-looking statements in this presentation include, but are not limited to,
statements regarding VIZIO’s future financial and operating performance, including our outlook and guidance, our expectations
regarding the impact of the COVID-19 pandemic, and our ability to keep pace with technological advances in our industry and
successfully compete in highly competitive markets. Our expectations and beliefs regarding these matters may not materialize, and
actual results in future periods are subject to risks and uncertainties, including changes in our plans or assumptions, that could cause
actual results to differ materially from those projected. These risks include the possibility that: we are notable to keep pace with
technological advances in our industry and successfully compete in highly competitive markets; we do not have the ability to continue
to increase the sales of our Smart TVs; we cannot attract and maintain SmartCast Active Accounts; we cannot increase SmartCast
Hours; we are not able to attract and maintain popular content on our platform; we are not able to maintain relationships with
advertisers; and cannot adapt to market conditions and technological developments, including with respect to our platform's
compatibility with applications developed by content providers. The forward-looking statements contained in this presentation are
also subject to other risks and uncertainties, including those more fully described in our filings with the Securities and Exchange
Commission, including our prospectus filed pursuant to Rule 424(b) under the Securities Act of 1933, as amended, on March 24,
2021, and in our Quarterly Report on Form 10-Q that will be filed following this earnings release. The forward-looking statements in
this presentation are based on information available to VIZIO as of the date hereof, and VIZIO disclaims any obligation to update any
forward-looking statements, except as required by law.
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First Quarter 2021: Device Highlights

#2 best-selling TV brand in the US during the quarter*

o #1 best-selling Sound Bar brand in the US during the quarter*

TV shipments to retailers grew +28% year-over-year

Sound Bar shipments to retailers grew +155% year-over-year

> YouTubeTy peacock

*Source: The NPD Group, Inc., Retail Tracking Service, U.S., LCD TVs & Sound Bars, based on unit share, Jan. - Mar. 2021. 4




First Quarter 2021: Platform+ Highlights
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Recent Awards and Accolades JIZIO

TV Awards and Accolades
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https://www.tomsguide.com/news/most-anticipated-tvs-2020
https://www.reviewed.com/tech/features/revieweds-2020-best-year-tech
https://www.reviewed.com/televisions/content/vizio-oled-oled55-h1-tv-review
https://www.androidauthority.com/best-new-tvs-1073111/
https://www.newsweek.com/best-tv-audio-tech-gift-ideas-2020-tvs-headphones-soundbars-more-1542138
https://www.reviewed.com/tech/features/revieweds-2020-best-year-tech
https://www.ign.com/articles/the-best-4k-tvs-for-gaming
https://www.newsweek.com/vizio-p-series-quantum-review-p65q9-h1-1567924
https://www.reviewed.com/features/ces-2020-editors-choice-award-winners
https://www.rollingstone.com/product-recommendations/product-recommendations-lists/rolling-stone-essentials-top-products-2020-1071187/lg-oled55cxpua-tv-review-1071609/
https://time.com/5761770/best-ces-2020/
https://www.cnet.com/pictures/cnets-20-favorite-products-of-ces-2020/
https://www.popsci.com/story/technology/best-of-whats-new-2020/
https://www.nytimes.com/wirecutter/reviews/best-soundbar/
https://www.wired.com/review/vizio-elevate-soundbar/
https://www.reviewed.com/home-theater/content/vizio-v51-h6-v-series-51-review?utm_source=usat&amp;utm_medium=referral&amp;utm_campaign=collab&amp;utm_source=feedblitz&amp;utm_medium=FeedBlitzRss&amp;utm_campaign=usatoday-techtopstories
https://www.newsweek.com/vizio-p-series-quantum-review-p65q9-h1-1567924
https://www.reviewed.com/tech/features/revieweds-2020-best-year-tech
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First Quarter 2021 Financial Highlights

$ in millions, unaudited

VIZIO

* Net revenue of $505.7 million, up 52% versus last year

* Gross profit of $86.7 million, up 82% versus last year

+ Gross profit margins of 17.1%, up 270 bps versus last year

* Net Income of $3.3 million, down 64% versus last year as higher share-based compensation and tax rate is offset by gross profit growth

+ Adjusted EBITDA ! of $40.4M up 218% on strong gross profit growth across both Device and Platform

Net Revenue Gross Profit Net Income Adjusted EBITDA *
$505.7 +82% Silohs
+52% . _
$332.5 $47 77 64% +218%  $40.4
mm BN 22—
[ s—
Q120 Q121 Ql 20 Q121 Q120 Ql 21 Q120 Q121

1 Excludes share-based compensation, see reconciliation to net income on slide 15




First Quarter 2021 Financial Highlights — Platform+

Active Accounts and Hours in millions

VIZIO

SmartCast Active Accounts

+57%

’ ‘ « SmartCast Active Accounts of 13.4M up 57% versus last year
13.4

12.2

10.7 * 1.2M SmartCast Active Accounts additions

85 9.8

» SmartCast additions were 78% of Q1’21 shipments

Q120 Q2720 Q320 Q420 Q121

Total VIZIO Hours

+42%

6.577 6951 * Total VIZIO hours of 7 billion up 42% versus last year
5870 9,905 :
4,912

Q120 Q2720 Q320 Q420 Q121




First Quarter 2021 Financial Highlights — Platform+ VIZIO

Hours in millions

SmartCast Hours

+70%
[ \
. 0,
3.469 3622 SmartCast Hours 3,622M up 70% year over year
2874 3116
2137 * SmartCast Hours per active account up 7%
Q120 Q220 Q320 Q420 Q121
SmartCast ARPU
+76%
[ |
$12.99 $1452 + ARPU of $14.52 up 76% versus last year
$10.44 '
$8.23 $8.82 « Growth driven by higher advertising revenue
Q120 Q220 Q320 Q420 Q121




First Quarter 2021 Financial Highlights — Platform +

Time Spent on SmartCast TVs by Input Source

VIZIO
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First Quarter 2021 Financial Highlights — Device

Shipments in millions

VIZIO

Smart TV Shipments

+28%
l \ + Continued strong consumer demand for our Smart TV’s drove 28% growth in
2.1 2.2 shipments
1.2 1.6 1.5
» Shipments have been delayed due to port congestion; this will likely continue
- _ through June

Q120 Q220 Q320 Q420 Q121

Device Marqgins

+10 bps

10.5%  11.0%  10.7% 10.6% + Demand continues to outpace supply limiting the need for price promotions
8.0% driving strong margins

Q120 Q220 Q320 Q420 Q121
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Expected Outlook

$ in millions

Platform+ Net Revenue
Platform+ Gross Profit
Adjusted EBITDA

Second Quarter
2021

$55 - $59
$36 - $40
$12 - $18

VIZIO

Platform+

* Q2’21 doubling of revenue and gross profit year over year

+ Active account additions as percent of shipments
seasonally high in Q1’21

» Higher advertising revenue on CPM growth and expanding
ad inventory

Devices

« Typically, higher shipment volumes in second half of year
with Q4 being the highest and Q2 lowest

* Gross margins to trend towards normal single digit range
over the coming quarters




Reconciliation of Net Income to Adjusted EBITDA

$ in millions, unaudited

Net income

Adjusted to exclude the following:

Interest income

Other expense (income), net

Provision for income taxes

Depreciation and amortization

Share-based compensation
Adjusted EBITDA

VIZIO

Three Months Ended

March 31,
2021 2020

$ 3.3 $ 9.3
(0.2) (0.4)

0.2 (0.3)

10.3 2.1

0.6 0.7

26.1 1.3

$ 40.4 $ 12.7




Key Operational and Financial Metrics VIZIO

We review certain key operational and financial metrics to evaluate our business, measure our performance, identify trends affecting
our business, formulate business plans and make strategic decisions. We regularly review and may adjust our processes for
calculating our internal metrics to improve their accuracy.

+ Smart TV Shipments. We define Smart TV Shipments as the number of Smart TV units shipped to retailers or direct to
consumers in a given period. Smart TV Shipments currently drive the majority of our revenue and provide the foundation for
increased adoption of our SmartCast operating system and the growth of our Platform+ revenue. The growth rate between Smart
TV units shipped and Device net revenue is not directly correlated because VIZIO’s Device net revenue can be impacted by other
variables, such as the series and sizes of Smart TVs sold during the period, the introduction of new products as well as the
number of sound bars shipped.

+ SmartCast Active Accounts. We define SmartCast Active Accounts as the number of VIZIO Smart TVs where a user has
activated the SmartCast operating system through an internet connection at least once in the past 30 days. We believe that the
number of SmartCast Active Accounts is an important metric to measure the size of our engaged user base, the attractiveness and
usability of our operating system, and subsequent monetization opportunities to increase our Platform+ net revenue.

» Total VIZIO Hours. We define Total VIZIO Hours as the aggregate amount of time users spend utilizing our Smart TVs in any
capacity. We believe this usage metric is critical to understanding our total potential monetization opportunities.

+ SmartCast Hours. We define SmartCast Hours as the aggregate amount of time viewers engage with our SmartCast platform to
stream content or access other applications. This metric reflects the size of the audience engaged with our operating system as
well as indicates the growth and awareness of our platform. It is also a measure of the success of our offerings in addressing
increased user demand for OTT streaming. Greater user engagement translates into increased revenue opportunities as we earn
a significant portion of our Platform+ net revenue through advertising, which is influenced by the amount of time users spend on
our platform.




Key Operational and Financial Metrics VIZIO

SmartCast ARPU. We define SmartCast ARPU as total Platform+ net revenue, less revenue attributable to legacy VIZIO V.I.A.
Plus units, during the preceding four quarters divided by the average of (i) the number of SmartCast Active Accounts at the end of
the current period; and (ii) the number of SmartCast Active Accounts at the end of the corresponding prior year period. SmartCast
ARPU indicates the level at which we are monetizing our SmartCast Active Account user base. Growth in SmartCast ARPU is
driven significantly by our ability to add users to our platform and our ability to monetize those users.

Device gross profit. We define Device gross profit as Device net revenue less Device cost of goods sold in a given period.
Device gross profit is directly influenced by consumer demand, device offerings, and our ability to maintain a cost-efficient supply
chain.

Platform+ gross profit. We define Platform+ gross profit as Platform+ net revenue less Platform+ cost of goods sold in a given
period. As we continue to grow and scale our business, we expect Platform+ gross profit to increase over the long term.
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